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FOREWORD

It's @ matter of immense pleasure that South Asia Center for Media in Develop-
ment (SACMID) has completed its preparation to publish a book titled ‘Campaign
Materials on Combating Mis- and Disinformation in Bangladesh: A Content
Analysis’ with funding support from the Embassy of the Kingdom of Nether-
lands, Bangladesh.

The book is a product of rigorous review of the available awareness raising
contents/IEC (Information, Education and Communication) materials created
and disseminated so far around the thematic area of combating mis- and
disinformation sparked by the digital and social media platforms in Bangladesh.

This review supplements and complements the situation analysis on the social
and digital media behavior of the cross-sector population in the districts of
Dhaka, Mymensingh and Brahmanbaria with an informed understanding of
what contents/IEC materials are available and what are needed further in the
areas of social and digital media literacy. This book assembles analysis of both
the materials and messages disseminated through the print, audio-visual and
online media besides review of relevant academic lessons and education
materials at school and college level curriculum in Bangladesh.

The book has contained some interesting findings and analysis of which a few
include:

e Availability of a scanty amount of IEC materials-both the print, audio-visu-
al, and online contents for creating awareness on combating mis- and
disinformation and hate speech with stumpy standards. Only 22% percent
print materials are rated as good while 45% as medium and 33% as poor.

e The poorly rated contents are vague, confusing, difficult to understand and
do not comply with the standards of an aesthetical presentation.

e The ‘good’ quality audio-visual IEC materials are designed and produced in
a bit different way with some sorts of dramatic tone, aesthetic presentation
and unique theme. The medium'’ quality materials have some sorts of gaps
in terms of placing background music, lack of subtitles for better under-
standings, ineffective visualization lacks of music's originality and lack of
clarity. On the other hand, the poor-quality materials present a low casting,
pitiable acting and poor visualization, inconsistent in terms of audio-video
and narration.

e The school and college lessons put some exaggerated texts and ideas
mostly on personal information and methods of distributing information,
cyber world, cyberspace, cyber intelligence, cybercrimes, potential risks
associated with information exchange, cybercrime-related terms, wrong
information, content variations, use of technology to verify misinformation,
disinformation, and malinformation, social media etiquettes and many
other pragmatic issues. Due to such excessive texts, students can be
puzzled about what to do to combat mis- and disinformation and hate



speech. More attractive and visible photographs, info-graphs and figures
should have been used to deliver the lessons.

e The NGO-run courses have some specific targets and target audiences
rather than to create awareness on media literacy for the grassroots level
population to sensitize them on rumor and mis- and disinformation.

According to researchers and academics, the communication materials should
be prepared in a way that can fit the literacy standard of the mass people. It is to
note that, about one-fourth of the total population of Bangladesh is yet to read or
write. So, audio-visual contents are seemed more suitable for conveying
message. The media messages need to be framed in easy language associated
with photographs, illustrations, graphics, animations, video footages and images
to create a good effect on the audiences of all quarters.

For the expansion of social and digital media worldwide, freedom of expression
and civic spaces have been broadened. Simultaneously, it is a matter of concern
that these platforms are user-generated that disseminate contents without
editing and necessary gatekeeping. Thus, wanton posting and sharing of contents
incite violence. Rumor and hate speech spread, communal violence takes place
and the peaceful life becomes chaotic. However, proper use of these media can
bring expected level of benefits to the individual, familial and community life. In
order to facilitate effective use of social and digital media, we need proper media
literacy. | am confident that such exercise of reviewing of the existing IEC materi-
als on combating social and digital media menace, finding out the gaps and thus
developing more effective campaign materials will certainly contribute to
creating social and digital media literacy.

I would like to thank Dr. Sheikh Mohammad Shafiul Islam, a senior media academ-
ic and researcher of Bangladesh who has mentored the SACMID team to imple-
ment the study as a component of the project. My thanks also go to the SACMID
team, especially Mr. Syed Kamrul Hasan for undertaking such wonderfull efforts
to publish the study findings in a book format. | believe, this book will be an
addition to the field of social and digital media literacy in Bangladesh which will
be useful to the media students, practitioners, researchers, policy makers,
development activities, civil society, government and other relevant stakeholders
thinking about this emerging field of research.

| believe the book will instigate further
thoughts and more scholarly works in
the areas of social and digital media
literacy in the country.

Namia Akter

Senior Policy Advisor

The Embassy of the Kingdom
of theNetherlands, Bangladesh



SUMMARY OF THE FINDINGS

The South Asia Center for Media in Development (SACMID) is a non-govern-
ment organization based in Dhaka, Bangladesh who has been working to
promote media literacy. SACMID has been entrusted with the responsibilities of
implementing a project entitled ‘Combating Mis- and Disinformation Sparked by
Digital and Social Media Platforms in Bangladesh'’ with support from the Embas-
sy of the Kingdom of the Netherlands. The project activities are being imple-
mented in three districts of Bangladesh namely : Dhaka, Mymensingh and
Brahmanbaria. Dhaka is the capital city of Bangladesh, Mymensingh is the
division with higher illiteracy rate according to the latest population census
(2022) while Brahmanbaria frequently comes to the frontline for sparking
violence against the religious minority on the basis of mis-and disinformation
spread through the digital and social media platforms. One of the key activities
of the project is to conduct reviewing of IEC Materials around Combating
Mis-and Disinformation Sparked by Digital and Social Media Platforms in
Bangladesh.

The overall objective of the review is to supplement and complement the
situation analysis on the social and digital media behavior of the cross-sector
population in the aforesaid three districts with an informed understanding of
what contents/IEC (information, education and communication) materials are
available and what are needed further in the areas of social and digital media
literacy.

In order to carry out the review of available IEC materials on the captioned
subject i.e. combating misinformation and disinformation and rumor, content
analysis method has been adopted. Such content analysis has enabled the
research team to understand the type, format and nature of messages created
and disseminated to create awareness on rumor and mis- and disinformation.
The essence of the content analysis lies in the communication model of Harold
D. Lasswell (1948). Actually, we get the foundation of content analysis from the
model comprising five important components of human communication:

Who Says

What

In Which Channel
To Whom

With What Effect?

In his famous article ‘The structure and function of communication in
society’, published in 1948, Harold D. Lasswell stated that the convenient
way to describe an act of communication is to answer of the questions
mentioned above. Later, the communication scholars have applied his
model in carrying out media content analysis. So, based on Lasswell's
model, the review plan has been designed.



MAJOR FINDINGS

1. Materials and Messages: Printed Contents

Quantity: The study found a scanty amount of printed IEC materials, only 18
on combating rumor, mis-and disinformation and hate speech..

Sponsors: Of the 18 contents, 5 were created and disseminated by the
Press Information Department (PID); ICT Division, Bangladesh and Bangla-
desh Police and 10 were by the NGOs working on the issue while three
were by an online news portal, a corporate and the then ruling party.

Types: Out of the 18 contents, 50% were the press ads while the remaining
ones were the posters published in the various online platforms.

Formats: Most of the contents (n=9, 50%) were in both the text and illustra-
tion while 5 contents were mostly text-based. Three contents were in
illustration-focused while 1is a combination of a photo of an iconic figure
and text.

Messages: Most of the contents focused on the rumors not to be spread
while only two directly called for information verification and checking.
While, two contents stressed on proper use of social media and content
focused on safety of the passwords of the social media user, one poster
featured 16 essential instructions for verifying information. Only one
content advocated for not spreading hate speeches.

Quality of the messages: In terms of quality of the printed IEC materials,
22% were rated as good, 45% as medium and 33% as poor. Of the IEC mate-
rials, only four sponsored by Pran Ltd. and Voice Bangladesh's were rated

as good.
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Assessment: The goodly ranked materials
had some special features in terms of presen-
tation of both the texts and graphics. For
example, the press ad titled ‘Don’t sip into
rumor’ sponsored by Pran has been designed
aesthetically containing a symbolic message
in the form of a cup of tea using Bangla
letters in an artistic and innovative way. The
message has been delivered in a light-heart-
ed manner, utilizing a comic style. This is a
creative and funny form of message using
both the text and shape of a cup and plate D
which has been adorned with manipulated
Bangla letter.

However, poorly rated contents were vague, confusing, difficult to under-
stand and do not comply with the standards of an aesthetic presentation.
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2. Materials and Messages: Audio-Visual

Quantity: The research team were able to gather a total of 16 audio- visual
messages communicated by different organizations and department to
build awareness on rumor, mis- and disinformation.

Sponsors: Of the surveyed contents, Bangladesh Police was in an
advanced position as this department communicated 9 different messages
alone, more than 50%. Besides, Voice Bangladesh an NGO, has communi-
cated 2 and SACMID disseminated 3 such audio-visual messages. BTV has
also disseminated a message to raise awareness through audio-visual
content.

Formats: Of the 16 audio-visual materials, 7 were prepared with dramatic
tone while 04 in the forms of narratives, dialogue and interviews; 03 in
photo stores and slides. One IEC material was prepared in animation while
the remaining one was in a song format.

Messages: The tone of the audio-visual messages, especially the messag-
es communicated by Bangladesh Police had a tone that rumors had a
power to provoke violence. This may endanger the lives of innocent
people. People shouldn't give credence to rumors and must refrain from
taking the law into own hands. The NGO (Voice Bangladesh) sponsored
messages included that people needed not to believe everything they
heard, and shouldn't have believed rumors. The SACMID produced messag-
es showed that prior to sharing any news, as with any significant task,
verification and confirmation its accuracy was a must. The BTV message
showed in a video of which the primary focus is that people should be
careful of the rumors circulated on digital and social media platforms,
especially Facebook, YouTube, and Twitter. The individuals who disseminat-
ed rumors intended to impede the development of the nation

Quality of the messages: The ‘good’ quality IEC materials were designed
and produced in a bit different way with some sorts of dramatic tone,
aesthetic presentation and unique theme. The medium’ quality materials
had some sorts of gaps in terms of placing background music, lack of
subtitles for better understanding, ineffective visualization, lack of music's
originality and lack of clarity. On the other hand, the poor quality materials
presented a low casting, pitiable acting and poor visualization, inconsis-
tent with audio-visual and narration.



3. Analysis of Relevant Academic Lessons/Education Materials

The National Curriculum and Textbook Board (NCTB) of Bangladesh Govern-
ment prepared a national curriculum for pre-primary to higher secondary
education. The curriculum included some lessons in different levels of high
school on combating mis-and disinformation to equip the young adult with
pragmatic knowledge on the technicalities and social context. SACMID
research team collected the ICT books from grade VI to X to review the
lessons on the relevant topics on rumor, fake information, mis- and disinfor-
mation.

Analysis of lessons from VI-X: For the students of grade VI, there is a text
book titled ‘Digital Technology’' containing a chapter ‘Human chain to address
information risk’ (page 39-56). In the grade VI, the book with similar title
contains a chapter ‘Cyber Intelligence’ (page 51-60). In the grade VIII, under
the same chapter title, there are two learning experiences i.e. first experi-
ence discusses on ‘Information Verification Campaign’ in the pages 01 - 26
while the learning experience two focuses on ‘Security Risks of Personal
Information on Digital Platforms' in the pages 27 - 52. There were two years'
coherent curriculum in the class IX-X for the completion of high school
education in Bangladesh. Under the same book title, there are two learning
experiences for these two years. The learning experience one contains a
lesson titled ‘Preparation for the Digital Future’ in the pages 01 - 27 while the
learning experience two contains a lesson titled "Let us Know About Cyber
Threats and Ensure Information Security’ in the pages 28 - 70. The lessons
incorporated a number of pragmatic ways of learning i.e. story, case study,
practical activities to impart a comprehensive concept of the digital media
literacy

Key contents: The lessons put good efforts to impart the students of the
concept of information, personal information, methods of distributing
information, cyber world, cyberspace, cyber intelligence, cybercrimes,
potential risks associated with information exchange, cybercrime-related
terms, wrong information, content variations, use of technology to verify
misinformation, disinformation, social media etiquettes and many other
pragmatic issues.

Limitations: However, in some cases, the lessons put some inflated texts
and ideas for which the students can be puzzled. More attractive and
visible photographs, infographs and figures should have been used to
deliver the lessons.

College level: There is a book titled ‘Information and Communication
Technology’ compulsory for the students of higher secondary level i.e.
grade eleven and twelve. The first chapter titled ‘Information and Communi-
cation Technology' in the pages 29 - 32 discusses on the ethics of ICT uses.
A 10-point guideline for users of computer and information technology
introduced by the ‘Computer Ethics Institute’ is presented. Different types



of cybercrime are introduced. The topic of ethical use of ICT was
discussed, including references to illegal and unethical actions that occur
on the internet. Following that, there is a reference to cyber acts and differ-
ent forms of cyber offenses.

4. Online courses on media literacy: Article19 and DW Academy jointly
offer three free online courses to anyone interested, including media
professionals and users of social media. The courses are: Online Course
on Sensitizing Young Diversified People on Misinformation and Fact Check-
ing, Rumors and Fact-Checking: Media Literacy and Communication
techniques and training. The goal of the online courses is to impart the
young people from diverse communities—particularly those who use
social media—on how to verify hate speech, rumors, and information that
is spread through various media, including social media. Additionally,
these courses focus on using contemporary information technolo-
gy-based media practices, accuracy of news, rumors, and misinformation,
as well as biased and objectively disseminated news, various national and
international laws related to media, application of ethics in journalism and
digital security. Apart from these, MRDI offers a course titled "Television
news reporting’ which also imparts ethics in media reporting with some
focuses on visual storytelling and ethics. These trainings have some
specific purposes and target audiences rather than to create awareness
on media literacy for the grassroots level population to sensitize them on
rumor, mis- and disinformation



CONCLUSION AND RECOMMENDATIONS

During the content analysis, the study team gathered available IEC materi-
als as much as possible. The team communicated with various organiza-
tions and also visited different websites to search the IEC materials by key
words. It has been found that only a limited number of the print, audio-visu-
al and online contents are available around the subject of the study. As a
means of gathering education materials, books of various grades
prepared by the NCTB have been collected and the relevant chapters have
been analyzed accordingly. The content analysis shows, in general, there
is a scanty number of contents for growing awareness and combating
rumor, mis- and disinformation. Whatever has been produced and dissemi-
nated could not meet the standards of producing communication materials
for the audiences of the country. According to various researchers and
academics, the communication materials should be prepared in a way that
can fit the literacy standard of the greater population. It is to note that,
about one-fourth of the total population of Bangladesh is yet to read or
write. So, audio-visual contents are seemed more suitable for communica-
tion with that particular segment of population. Moreover, the quality of
literacy in Bangladesh is still a matter of concern since the people having
ability to read and write the Bangla letters are considered literate rather
than considering their advanced level of skills in terms of language, numer-
ical ability and analytical capacity. So, preparing media messages in easy
language associated with photographs, illustrations, graphics, animations,
images are seemed to have good effect on the audiences of all quarters.



RECOMMENDATIONS

Based on the review, following course of actions are recommended for
preparing and disseminating effective IEC materials to form a wider aware-
ness raising and advocacy campaign:

Preparatory Phase

The team needs to think and adopt some innovative types of IEC mate-
rials-both the print and the audio-visual like dramatic, thematic and
aesthetic materials and communication activities such as pocket-
book, posters, festoons, banners, Wall Magazines, Newsletter, LED
board, one-two minute audio-visual promo, cause-effect docudrama,
radio skit, jingle, jaree gann, gambhira, street drama, case-story,
fact- sheet etc. to reach a wider audience.

Media and content mix-approach can be adopted, for example, a video
shot can be done on a street drama or jaree gann/gambhira and then
can be disseminated through social and digital media platforms also
can be demonstrated in the big screens in various public places and
institutes. Similarly, the posters can be disseminated in both the
ways-through the social and digital media platforms and distributed
to different points like offices, shops and centers.

Research-oriented and pilot-basis materials need to be redeveloped
and disseminated after field testing.

Adjusting the IEC materials based on the feedback and comments to
be emerged from the piloting with the targeted audiences.

Design/Preparation Phase

Simple but attractive concept should be worked out to prepare
effective messages.

Linguistic presentation should be easy with alliteration and rhythm so
that mass people can take them orally in a speedy manner that
should be appeared in their minds and even uttered subconsciously.
Photographs, images and sketches should be relevant and
theme-based.

For the poster or banner, the orientation of the design must be
horizontal rather than the vertical so that it can be suitable for the
viewers and passers-by on movement.

Concentration is needed on the audio-visual contents since people
prefer these types of communication materials to other forms.

Animation and visual effects can be important tools of design since
they can attract audiences.



The size of the fonts needs to be bigger and eye-catching, sometimes
with serif and sometimes sans sherif.

Colour of the fonts need to be more delightful having wave-weight
and visibility.

Iconic photos and use of known faces or characters can be used as
means of credibility of the contents

Creativity should be thought and brought in every step of design and
preparation of the messages.

Music to be used should be original, known, thematic and identical
having an impact on audience mind.

Dissemination Stage

The IEC materials need to be disseminated through proper channels,
media and platforms.

Online platforms especially the social and digital media platforms and
groups can be used for disseminating the IEC materials.

Different institutions, clubs, religious institutions, students’ groups,
citizen platforms, public places should be targeted for the dissemina-
tion of the IEC materials.

Some selected IEC materials can be boosted through the social media
to reach the wider audiences.

Visible and tangible IEC materials should be distributed to various
offices, outlets and public spaces.
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CHAPTER ONE: THE STUDY SETTINGS

The South Asia Center for Media in Development (SACMID) is a non-govern-
ment organization based in Dhaka, Bangladesh who has been working to
promote media literacy. SACMID has been entrusted with the responsibili-
ties of implementing a project entitled ‘Combating Mis-disinformation
sparked by digital and social media platforms in Bangladesh’ with support
from the Embassy of the Kingdom of the Netherlands. The project activities
have been implemented in three districts of Bangladesh namely: Dhaka,
Mymensingh and Brahmanbaria. Dhaka is the capital city of Bangladesh;
Mymensingh is the division with higher illiteracy rate according to the
latest population census (2022) while Brahmanbaria frequently comes to
the frontline for sparking violence against the religious minority on the
basis of mis - and disinformation spread through the digital and social
media platforms.

One of the key activities of the project is to conduct 'Reviewing of IEC
Materials around Combating Mis- and Disinformation Sparked by Digital
and Social Media Platforms in Bangladesh'.



THE CONTEXT OF THE REVIEW

This review plan of the IEC Materials around Combating Mis- and Disinforma-
tion Sparked by Digital and Social Media Platforms in Bangladesh has been
designed to feed into a situation analysis titled ‘Social and digital media
behavior of the cross-sector people in three districts (Dhaka, Mymensingh
and Brahmanbaria) of Bangladesh: A situation analysis. The situation analy-
sis is being carried out by SACMID as a part of the implementation of a
project ‘Combating Mis- and Disinformation Sparked by Digital and Social
Media Platforms in Bangladesh’ which is being implemented in the afore-
said districts with support from the Embassy of the Kingdom of the Nether-
lands.

Objectives of the Review

The overall objective of the review is to supplement and complement the
situation analysis on the social and digital media behavior of the cross-sec-
tor people in three districts (Dhaka, Mymensingh and Brahmanbaria) of
Bangladesh with an informed understanding of what contents or IEC mate-
rials are available and what are needed further in the areas of social and
digital media literacy.

The specific objectives of this review are to:

i. Gather diverse types of IEC materials i.e. contents on social and digital
media literacy, combating mis-and disinformation and hate speech.

ii. Figure out the reach and popularity of the materials.

iii. Assess the communicative competence of the materials i.e. what mes-
sages were created and how.

iv. Comprehend standards of messages in terms of accuracy of informa-
tion, clarity, decency, effectiveness (simplicity in terms of ideas,
language and technical design) and fairness of the presentation.

v. Figure out gaps and lapses in terms of overall presentation of the mes-
sages
vi. Recommendation of appropriate IEC materials for the project.

Scope of Review

The existing IEC materials on digital and social media literacy have been
collected and reviewed by engaging communication researchers and special-
ists, and recommendations have been made on what needs to be improved
or reproduced. The IEC Materials that have been developed by government
and recognized institutions were taken into consideration while preparing
the list of IEC contents to improve, reproduce and for new production.

ﬂ



The scope of the review undergoes

e Reviewing Documentary, promotional advertisement and webinar

produced and used by a2i, Anti-Terrorism Unit of Bangladesh Police,
UNICEF Bangladesh, Youth Policy Forum of raising awareness cam-
paign regarding fake news and mis- and disinformation.

Reviewing online course contents and materials of media and infor-
mation literacy in Bangladesh which are provided by some organiza-
tions like Article19 Bangladesh, DW Akademie and PIB.

Reviewing secondary and higher secondary textbooks contents in
Bangladesh regarding media and information literacy and the effec-
tive use of modern information and communications technology and
devices.

Methods of Data Extraction

Content analysis of the aforesaid types of contents have been carried out to
understand the nature of the topic, relevance to the social and digital media
literacy issues, mis- and disinformation, rumor and fake information, use of
presentation style, thought and depth of the story. The essence of the content
analysis lies in the communication model of Harold D. Lasswell. The model
framed the base of the content analysis by stating: “Who says what, to whom,
why, to what extent and with what effect? (Wahlstrom:1992). So, based on
Lasswell's model, the review plan has been designed by taking the following
points into consideration.

Type of the content covered on the issues in Bangladesh

Accuracy, objectivity and fairness of the content exploration, prepa-
ration and presentation

Quality of information sources and quality of analysis

Quality of investigation and compilation of the gathered information
Variation of topic(s) covered in the content on media literacy issues
Quality of content presentation
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CHAPTER TWO: FINDINGS FROM THE
CONTENT ANALYSIS

2.1. The Print IEC Materials

For the convenience of the audeince, findings from the content analysis
are presented under a concise heading based on the stated objectives:

2.1.a. The Print Media Materials and Messages

The study team has identified a total of 18 print media materials for creat-
ing awareness on mis-and disinformation and hate speech i.e. the rumor
and fake information. Out of the 18 contents, 5 were created and dissemi-
nated by Press Information Department (PID); ICT Division, Bangladesh
and Bangladesh Police -the government departments and 10 were by the
NGOs working on the issue while three were by an online news portal, a
corporate and the then ruling political party. Out of the 18 contents, 50%
were the press ads while the remaining ones were the posters published
through various online platforms

Figure: Type of print IEC materials’ formats

B Illustration-focused B Combination of text and illustration
M Text-focused Combination of photo of an iconic figure and text




Table 1: Print media content

S/N | Content Title Who Type of
produced/ content
sponsored

1. BT FYF A 1 Pran Press ad

Don't sip rumors

2 GG (AT LT ST 28 Press ad
Beware of rumors

3. WO B (A& 1 | BT 57 8 (AT forensfe Press ad
=oq FEY |

Don't pay heed to rumors.
Rumors cause harm to individuals
and the country

4, CTTTE FfSa TURY IR SR forenizfe Press ad
Proper use of social media is inevitable

5. CTTTE PSR SRR (T STive @ forenzfe Press ad
Be aware of the misuse of social media

6 Check before you share Voice Bangladesh | Poster

7. Information is power Voice Bangladesh Poster

8. Don't share your password Voice Bangladesh | Poster

9. Stop hate speech Voice Bangladesh | Poster

10. @TT(E T M@ Bangla Insider Press ad

Don't pay heed to rumors

1. @G DI G Stage for Youth Poster
Don't pay heed to rumors Foundation

2. | e S 1 e e @ Bangladesh Press ad

Be aware of the rumors without paying Awami League

heeds to them
13. Authentic source 2%l news share 31 1 Skitto Press ad
P a1 (Ut g A

Avoid sharing or trusting news without
authentic source

14, | sre5-firas 613 @Cs ICT Division, Poster
SB[ I AT Bangladesh

Verification of false-truth comes first,
then share on internet

15. @I @IS & A Bangladesh Press ad
Don't be confused by rumors Police

ﬂ




16. ©T [IG12 A ST SACMID Poster
Ways to verify information

17. e T SACMID Poster
I Sl

Know and let others know

18 ﬁWW SACMID Poster
ST G

Know and let others know

Formats: Most of the contents (n=9, 50%) were in both the text and illustra-
tion while 5 contents were mostly text-based. Three contents were in
illustration-focused and 1 is the combination of photo of an iconic figure
and text. The people in Bangladesh mostly like illustration since they can
easily understand the message in the graphical or illustration forms due
to their poor educational background. So, text-based messages without
photos, graphics and illustrations are less legible to the mass audiences.



Table 2: Format of the material
S/N | Content Title Who Type of
produced/ content
sponsored
1. WL FIF AT 1 Pran Illustration-
based
Don't sip rumors
2 ST (ATE AT 28 Illustration -
’ based
Beware of rumors
3. WG T (AR =l | W B 8 I rensfe Combination
g FRA | of text and
Don’t pay heed to rumors.
Rumors cause harm to individuals
and the country
4. oTsIe ISR TR [ AR forenzfs illustrations
Proper use of social media is inevitable
5. TSI ST SRR ICY oo =l Brensfe Similar format
Be aware of the misuse of social media
6. Check before you share Voice Bangladesh | Mostly textual
7. Information is power Voice Bangladesh |Poster
8. Don't share your password Voice Bangladesh |Foth text and
9. Stop hate speech Voice Bangladesh |Illustration-
focused
10. BT I AT Al Bangla Insider Illustration-
Don't pay heed to rumors based text
n. @G T @ =1 Stage for Youth Combination
Don't pay heed to rumors Foundation of illustration
and text
2. | woR S A e siee @= Bangladesh Combination
Be aware of the rumors without paying Awami League of illustration
heeds to them and text
13. Authentic source %%l news share &1 I Skitto Combination
o w41 e Reo A of illustration
and text
Avoid sharing or trusting news without
authentic source
14. e3-faRst TIH1E wWeer ICT Division, Combination
SBRCICE CRIF 2T Bangladesh of photg of
Verification of false-truth comes first, an iconic
. figure
then share on internet
and text
15. QTR [ 7@ Bangladesh Police |Text-based

Don't be confused by rumors

ﬂ




16.

O G2 T S
Ways to verify information

SACMID

Text-based

17.

~cer ey
I @il
Know and let others know

SACMID

Text-based

18.

e ST
TS T

Know and let others know

SACMID

Text-based

Messages: Most of the contents focused on the rumors while only two direct-
ly called for information verification before checking. While two contents
stressed on proper use of social media and content focused on safety of the
passwords of the social media user. One poster featured 16 essential instruc-
tions for verifying information, while one content advocated for not spread-
ing hate speeches.




S/
N

Table 3: Themes of Messages

Content Title

B GIYF I A
Don't sip rumors

B (YCF AR
Beware of rumors

WG B (A T | GG
e @ 17 o TR |

Don't pay heed to rumors.
Rumors cause harm to
individuals and the country

HI=TF

Proper use of social media
is inevitable
e TR weRREE
CSITY oo (R

Be aware of the misuse

of social media

Check before you share
Information is power

Don’t share your password

Stop hate speech

@TI FI I A
Don't pay heed to rumors

FOTF B I Al
Don't pay heed to rumors

@G B 1 fCT oo @

Be aware of the rumors
without paying heeds to them

Authentic source Q%I news
share &1 1 A9 21 (AF
e Al

Avoid sharing or trusting news
without authentic source

T3~ T3t 1R @t
Verification of false-truth
comes first, then share
on internet

What (message)/themes

Attract attention by emphasizing that people should
not be complicit in the rumor.

Attempted to caution people about the rumor.
Everyone should remain mindful of the negative
consequences of rumors and avoid engaging in it

People should never pay attention to the rumor.
Gossip may harm both individuals and nations

It is crucial to use social media appropriately

People should stay cautious towards mistreatment
on social media

Digital disinformation can harm the society and
create chaos

Stop spreading misinformation. Check before
sharing

Don’t share your password. Keep your personal
information safe and secure

Stop hate speech, it kills

People should not believe rumors

Individuals should always be skeptical of rumors. It
is important for everyone to verify information
before sharing it on social media. The Department
for Cyber Security and Crime has apprehended a
total of 20 individuals thus far

People should not pay attention to rumors and stay
cautious

People should refrain from spreading or relying on
news without reliable sources

The poster has the quotation of the prime minister
as its key massage which is, “Keep your ears off
gossip. We designed Digital Bangladesh with our
genuine education in mind. Avoid sharing any
unnecessary words, inaccurate facts, or rumors. We
need to avoid these.”
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15. | @ [Ras aE | The primary topic of discussion on the press ad was
Don't be confused the rumor that human heads would be needed to
by rumors construct the Padma Bridge. The poster clarified

that it is just a rumor. People should not get
distracted by this rumor. They should stay careful
and inform the law enforcers team to inform
suspicious activity.

16. ©2[Y (63 FAF SATT The poster features 16 essential instructions for
Ways to verify information | verifying information.

17. ﬁmw People should never share any information that is
THCE G based on rumor or unscientific facts. They should
Know and let others know avoid using words/languages that create fear in

people's minds.

18. | e e If someone near you appears to be misguided by
SHCE G inaccurate information, assist them by providing
K dl hers k them with accurate information. False information

now and let others know | 4|4 hecome more significant if you ignore it.

Quality of the messages

In terms of quality of the print IEC materials, 22% have been rated as good,
45% as medium and 33% as poor. Of the IEC materials, only two sponsors
i.e. Pran Ltd. and Voice Bangladesh’'s materials have been rated as good.
The materials ranked as good have some specialties in terms of presenta-
tion of both the texts and graphical works.

The Press ad titled ‘Dont sip rumor’
under the sponsorship of ‘Pran” has been
designed aesthetically containing a
symbolic message in which an aesthetic
cup of tea has been created using Bangla
letters in an artistic and innovative way.
The message has been delivered in a
more lighthearted manner, utilizing a
comic style. Creative and funny form of
message using both the text and shape
of a cup and plate which has been
adored with manipulated Bangla letter.




On the other hand, three such IEC materials communicated by the ‘Voice
Bangladesh’ have been rated as good. The poster designed and disseminat-
ed by the organization titled ‘Information is power: stop spreading misinfor-
mation’ has been also rated good besides a few others.

R R R T i g el

The poster shows a picture of a bee
but the caption was, “This is butterfly”. INFORMATION 1S POWER

It may encourage the critical thinking STOP SPREADING MISINFORMATION
of the audience and lead their attention
to the message, "Check before
sharing”. However, the common
people may face some difficulties to
understand the message, even in

identifying the picture of the creature = —;;)

presented on the poster.

DO NOT DO THIS
CHECHK BEFORE SHARING

VeICE o T mem

In another poster titled ‘Stop hate
speech: it kills, an innovative
approach of expressing a core
concept with catchy phrases that
' ‘jP were sliced. There is a manipulated
shadowed human face in an image
with a snake coming out of its mouth.
The snake represents hate speech
and its possible harms to individuals.
lT KILLS The poster has got a solemn
atmosphere.
The poor-quality IEC materials are
those that are presented with spelling
errors, unclear idea and less focus of
the messages, too simple visual to
create weight of tone, confusion in
meaning and uninterestingly present-
ed. On the other hand, the average
rated materials fell between the poor
VOICE e mom and gpod having moderate quality of
. graphics, texts, texture, formatting,

SN, accuracy and attraction.

ﬂ




Table 4: Quality of Messages

S/ Content Title Quality Analysis
N
1. WO TS (M 11| Good This is a symbolic message in which an aesthetic cup of
tea has been created using Bangla letters in an artistic
Don't sip rumors and innovative way. The message has been delivered in

a more lighthearted manner, utilizing a comic style.
Creative and funny form of message using both the text
and shape of a cup and plate which has been adored
with manipulated Bangla letter.[may be re-articulated
to avoid duplication]

2. |®¥G] (A A Poor The message was clear and simple. It was delivered by
Beware of rumors only one sentence. Two cartoon characters that had
been created out of shapes, presented the message.
The message includes a name, which may

confuse viewers.

3. |G D MET A Medium The message was designed as part of the communica-
@] e @ Mg tion awareness campaign for the benefits of women's
o ST | and children's growth. The message was presented with

hand drawn cartoon characters and Bangla letters. The
, cartoon figures were portrayed as spreading rumors.
Don't pay heed to The text consists of two sentences. The initial statement
rumors.Rumors explains what actions to avoid, while the subsequent
cause harm to statement highlights the negative consequences of

m(éi\éigﬁ:tl?yand spreading rumors.

4 | ooroie fese Medium The message was designed as part of the communica-
LAY TR tion awareness campaign for the benefits of women's
eia and children's growth. The message was presented with

hand drawn cartoon characters and Bangla letters. The
cartoon figures were portrayed as using different digital

Proper use of devices. The message was clear and precise. Although
social media the Bangla words are slightly serious
is inevitable

5. | cme femm Medium The message was designed as part of the communica-
TR tion awareness campaign for the benefits of women's

e and children's growth. It's an innovative approach to

CAICY STBS 7 conveying the message using social media symbols and
Be aware of the hand-drawn animated characters
misuse of social
media

4. |Check before Medium The poster was created as campaign material for the
you share "Counter hate speech and spread of misinformation”

campaign. There are three info graphs with icons with
three questions that each individual should consider
before sharing any information on social media. The last
icon indicates to double check information and be
confirmed




7. Information is Good The poster was created as campaign material for the
power "Counter hate speech and spread of misinformation"-
campaign. The poster delivered the message in a very
creative way. There is picture of a bee in the poster but
the caption was, “This is butterfly”. It may encourage
the critical thinking of the audience and lead their
attention to the message, "Check before Sharing".
8. | Don't share your Good The message was really neat. Various icons, shapes,
password and 2D figures were utilized to create the poster and
convey the message.
9. |Stop hate speech Good An innovative approach for expressing the core
concept with catchy phrases that were sliced. There is
a manipulated silhouette human face image with a
snake coming out of its mouth. The snake represents
hate speech and its potential harm to individuals.
The poster has a solemn atmosphere
10. |weE F= M@ | Poor A single sentence featuring two 2D illustrated cartoon
Don't pay heed figures was qsed to gonvey thg megsage. The cartoon
to rumors characters tried to give a comic relief to the message
1. |eog S M@= | Poor The poster is quite basic. The website includes
Don't pay heed symbols for social networking and messages. The
to rumors poster contains too many contents in one confined
place which is not aesthetically pleasant
12. | wo@ W e Poor The press ad represents two character and WhatsApp
Ao (R icons in background and the key message. There is a
Be aware of the name mentioned in the message which may create
rumors without confusion to the viewers
paying heeds to them
13. | Authentic source Medium The press ad is very basic, featuring the hashtag-
RISl news share driven primary message and Skitto's mascot
%71 4 feam <=1
0 o A
Avoid sharing or
trusting news
without authentic
source
14, | Spey-fN3T TB13 Medium The poster manages to catch the eyes of the audience
WS BT as it utilized the image of the prime minister Sheikh
IS 9T Hasina. The design of the poster is not symmetrical. It

Verification of
false-truth comes
first, then share on
internet

was designed as a campaign material of the Digital
Bangladesh Day 2019




15. | @ond @ 2 | Poor It is a simple visual with some text messages. There is
Don't be confused material to attract the viewers.
by rumors

16. | QW ARG | Medium This is a basic visualization with a few written
Ways to verify messages. There is nothing to engage the audience.
information

1. | e @ Medium The poster was created as a component of a Covid-
BIE Gl 19 awareness initiative. It features a simple style along
Know and let with key messages
others know

18. | e g Poor The poster was created as a component of the
IR Gl Covid-19 awareness campaign. It features vital

Know and let
others know

messages in a very simple design. However, the
message has some spelling errors which decrease the
quality of the content.




Gaps

The analysis of the aforesaid content shows some gaps in terms of overall
communication competence:

¢ The message conveyed through the press ad of ‘barta24’ includes an
irrelevant name of a person in the place of headline which may
confuse the viewers.

e Being an important entity of the government, PID performs various
activities to make people aware of various social issues. It has also
prepared and disseminated some press ads and posters as part of
their ‘awareness’ program. But the messages are not rhythmically
presented though the posters used cartoon figures of common people.
Thus, there is a gap in presenting the language in line with their target-
ed audiences. The messages should have been framed in easier Bangla
words and sentences so that they can reach to the heart of the mass
people to remember like ‘telling stories’ to the people.

* The poster ‘Check before you share' has been designed in English
language which cannot be understood by the mass people. The poster
contains too many contents in one confined place which is not
aesthetically pleasant.

* The messages prepared by SACMID and Bangladesh Police are com-
prehensive having some important information and instructions, but
these have been presented in a textual manner in a very simple
design. Additionally, the message has some spelling errors which
decrease the quality of the content. There is nothing to engage the
audience. The poster contains too many contents in one confined
place which looks messy.

1.2. The audio-visual materials and messages

Quantity: The research team has been able to gather a total of 16 audio-visu-
al messages communicated by different organizations and departments to
build awareness about rumor, mis- and disinformation.

Sponsors: Of the surveyed contents, Bangladesh Police is in advanced
position as this department has communicated 9 different messages, more
than 50%. Besides, “Voice Bangladesh” has communicated 2 and SACMID
disseminated 3 such audio-visual messages. BTV has also a message to
raise awareness through audio-visual content.
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Formats: Of the 16 audio- visual materials, 7 have been prepared with
dramatic tone while 04 have been in the forms of narratives, dialogue and
interviews; 03 are in photo stories and slides. One IEC material has been
prepared in animation while the remaining one is in a song format.

Figure: Type of audio-visual IEC materials’ formats

W Dramatic tone M Photo story and slides
M Dialogue, interviews and narrative Animation
@ Song

Table: Sponsor, types and formats

S/N | Content Title Who Format of
produced/ message
sponsored

. ST I 1 (73, R e 20e 9o Bangladesh Police Official 3 (Dramatic)

T (AT e A YouTube Channel

Let not pay heed to rumours and let us
refrain from taking the law into own

hands

2. | IR EE S AT (M3 | A e e Bangladesh Police Official 3 (Dramatic)
QU (T (AF (7@ A | T Qe YouTube Channel
ot 2T |

Let not heed to rumours and let us
refrain from taking the law into own
hands. The then Prime Minister Sheikh

Hasina
3. TSI GRS M SoIER Rl Bangladesh Police Official 6 (Animated)
R, S T I YouTube Channel

If you are a victim of crime on social
media; What you need to do

_




b | SRR @ TR @y Afmd T Bangladesh Police Official 4 (Narrative)
Avoid indecent and vulgar expressions YouTube Channel

5 | (REEE @O Bangladesh Police Official 3 (Dramatic
Kidnapping rumours YouTube Channel

6. | @oE A e Al Bangladesh Police Official 1(Song)
Don't pay heed to rumors. YouTube Channel

7. | @or afewy ke sffm Bangladesh Police Official 8 (Photo
Bangladesh Police to prevent rumors YouTube Channel stories and

video)

8. | e srediceeet fieaf® wor weiiae 1 Sylhet Metropolitan Police - SMP| 8 (Slides)
Special Warning Notice Do not spread
rumors

9. | o e Bangladesh Police Official 4(Narrative)
Don't pay heed to rumors. YouTube Channel & 8 (Photo

stories)

10. | RABTVC ANTI PROPAGANDA 2018 Bangladesh Military Fact 3 (Dramatic)
Countering hate speech through Mobile
Journalism

1. | Workshop output Voice Bangladesh 4 (narrative
What is hate speech and and dialogue)

12. | Misinformation through Mobile Voice Bangladesh 7 (Interview)
Journalism Workshop output

18, | SIS @I A9 Gl SACMID 3 (Dramatic)
Know first and then let others know

14, | T GRS ST RGBT SACMID 3 (Dramatic)
Use your head before you give your head
up

15, | e i eeGere 2eE wite fRra e w1 Ge! SACMID 3 (Dramatic)
Sometimes it is better to be confused, it is
better to ask one’s ownself

16, | @A fgw Bangladesh Television 8 (Photo
Don't pay heed to rumors stories/slides)

ﬂ



Messages: The tone of the audio-visual messages, especially the messag-
es communicated by the Bangladesh Police have a tone like that -rumors
have the power to incite violence. This may endanger the lives of innocents.
People shouldn't give credence to rumors and must refrain from taking the
law into their own hands. Rumors have the ability to provoke aggressive
behavior. This could put innocent people's lives in danger. We have
to hold off on enforcing the law ourselves. One of the messages in a video
shows how someone could commit and become a victim of cybercrime if
they lack necessary understanding. Then, it offered suggestions on what to
do if someone encountered cybercrime. In one message, a police officer,
solicited everyone in the video to maintain decency while commenting on
individuals, groups or parties. He also advised to ensure a good environ-
ment by making everyone aware of and refraining from offensive or obnox-
ious language.

People should always see thoroughly, listen intently, understand comprehen-
sively, and verify everything before acting on any occurrence. Rumors can
hurt people who aren't guilty. People should not be concerned about the
rumor or act upon it. Another message in a video format tried to raise aware-
ness via folk music. All information need verification, and people should not
believe in rumor. People can contact 999 to confirm any information they
doubt. The video explained what rumor was, why people spread it, how it has
caused some violent incidents, and what the steps needed to be taken.

The Voice Bangladesh, an NGO, sponsored messages including that
people needed not believe everything they heard, and didn't believe
rumors. Stop spreading false rumors and start learning the facts
should come first. We frequently communicate information in our
culture without verifying if it is true. This habit damages our reputation.
Hate speech is a form of cyber bullying. That occurs when someone
attacks and targets another individual online. To stay safe from rumors,
we should verify the source of the news. The SACMID produced messag-
es that prior to sharing any information, one must confirm its accuracy.
In a lighthearted manner, the film immediately preaches that people
should use their intelligence before sacrificing their heads. However,
the main message of the video is that, people shouldn't take any action
right after hearing any information. They should examine the situation
and use their intelligence. The video's key message is that it's natural to
feel perplexed by some sort of critical information. They should exam-
ine the situation and use their common sense.

_



Before responding to a news or information one should think properly and
apply inquisitive mind. The BTV message shown in a video of which the
primary focus is that people should be careful of the rumors circulated on
digital and social media platforms, especially Facebook, YouTube, and
Twitter. The individuals who disseminate rumors want to impede the devel-
opment of the nation. They aim to cause disorder and harm towards human-
ity. Individuals should verify the reliable source of the news and then
report to the law enforcement authorities if they discover the person
responsible for spreading misinformation.




Table: Themes of the messages

S/ Content Title What(message)

N

L | e A R, SR e 2e Rumors have the power to incite violence. This may
QU (et QS ge A endanger the lives of innocents. We shouldn't give
Let not pay heed to rumours credence to rumors. We must refrain from taking
and let us refrain from taking the law into our own hands.
the law into own hands

2. | ower @ 9 A (8 | @i e Rumors have the ability to provoke aggressive
[0 Qe (e (U g Al | behavior. This could put innocent people's lives in
AT SRt 14 2T | jeopardy. Rumors shouldn't control how we behave.
Let not heed to rumours and let We have to hold off on enforcing the law ourselves
us refrain from taking the law into
own hands. The then Prime
Minister Sheikh Hasina

3. | SITG RIS ST SoAIE The video began by explaining how someone might
FRIRRIR =TT, SO T ST both commit and become a victim of cybercrime if
If you are a victim of crime on they lack the necessary understanding. Then, it
social media; What you need offered suggestions on what to do if someone
to do) encountered cybercrime.

4, | TR @ S 7@ ofim@ F% | Md. Sohel Rana, AGI (Media & PR), Bangladesh
Avoid indecent and vulgar Police, solicited everyone in the video to maintain
expressions decency while commenting on individuals, groups

or parties. He also advised to ensure a good
environment by making everyone aware and
refraining from offensive or obscene language.

5. | (R @& We should always see thoroughly, listen intently,
Kidnapping rumours understand comprehensively, and verify everything

before acting on any occurrence. Rumors can hurt
people who aren't guilty. We should not be
concerned about the rumor or act upon it

6. | wm@IF e The video tried to raise awareness via folk music.
Don't pay heed to rumors. All information needs verification, and we should

not believe any rumor. We can contact 999 to
confirm any information

7. | woR afStacy ATt St The video explains what rumor is, why people
Bangladesh Police to prevent spread it, how it has caused some violent incidents,
rumors and the steps Bangladesh government has taken.

8 | Reom i R @R gu@ | Police have taken to mitigate violence and
Special Warning Notice Do not | increase public awareness
spread rumors

9 BT I TR The video is a slideshow presentation warning the
Don't pay heed to rumors. people of Sylhet not to believe or spread rumors

by Sylhet Metropolitan Police

10 | RABTVC ANTI PROPAGANDA Rumors and misinformation can create instability

2018 Countering hate speech
through Mobile Journalism

and anarchy in the country by destroying socio-
communal and political stability. A small interaction
in social media can have a significant effect




n

Workshop output
What is hate speech and

Don't believe everything you hear, and don't
believe rumors. Stop spreading false rumors and
start learning the facts first.

12.

Misinformation through
Mobile Journalism
Workshop output

We frequently communicate information in our
culture without verifying if it is true. This habit
damages our reputation. We should prevent this
temptation.

Hate speech is a form of cyber bullying. Hate
speech occurs when someone attacks and targets
another individual online. To stay safe from
rumors, we should verify the source of the news.

13.

ST Tl Q9 S
Know first and then let
others know

Prior to sharing any news, as with any significant
task, confirm its accuracy.

pREECR R e BIRIpRC]
Use your head before you
give your head up

In a lighthearted manner, the film immediately
preaches that people should use their intelligence
before sacrificing their heads. However, the main
message of the video is, people shouldn't take any
action right after hearing news. They should
examine the situation and use their intelligence.

15.

SR S FPOT 3673 ST
e o 3318 S
Sometimes it is better to be
confused, it is better to aks
one’s ownself

The video's major message is that it's normal to
feel perplexed by news or messages. Before
responding to the news, one should reflect and
ask themselves investigatory questions.

16.

GG A A Al
Don't pay heed to rumors

The slogan of the video is: @eR4 R0z AT T3
i3 ©2 OIS Re

Everyone aware of rumors is false information)
The video's primary message is that people should
be careful of the rumors circulated on digital and
social media platforms, especially Facebook,
YouTube, and Twitter. The individuals who
disseminate rumors want to impede the develop-
ment of the nation. They aim to cause disorder and
harm towards humanity. Individuals should verify
the reliable source of the news and then report to
the law enforcement authorities if they discover
the person responsible for spreading misinforma-
tion.

ﬂ




Quality of the messages

The ‘good’ quality IEC materials are designed and produced in a bit different
way with some sorts of dramatic tone, aesthetic presentation and unique
theme. The medium’ quality materials have some sorts of gaps in terms of
placing background music, lack of subtitles for better understanding, poor
visualization, lack of music’s originality and lack of clarity. On the other
hand, the poor-quality materials present a low casting, pitiable acting and
poor visualization and inconsistent with audio-visual and narration

Figure: Quality of Audio-visual IEC materials

B Good
Bl Medium

B Poor




Table: Quality of the messages

Don't pay heed to
rumors

S/N | Content Title Quality Timeline Analysis
of the
message
1. SR AR, WA | Good Oct 20, 2023 The video has a dramatic quality. The
e =1 g e procedures for requesting legal
T fee Ui assistance were not specified in
Let not pay heed to the video.
rumours and let us
refrain from taking
the law into own
hands
2. I YT T A 31 | Good Oct 20, 2023 The video carried out a dramatic
w3 few 7w Qe tone. However, the concept of the
AT (T f@e A | video was a bit hazy.
T SREE T
Eusol
Let not heed to
rumours and let us
refrain from taking
the law into own
hands. The then
Prime Minister
Sheikh Hasina
3. TNICTE AN ST | Medium | Qct 11, 2020 Despite the video's serious subject
ORI 1w 20T, matter, the upbeat background music
oM T TN seems out of place. The music doesn't
If you are a victim of complement the video. Also, there
crime on social media; should have subtitles for better
What you need to do understandings.
b4 | weER @ peefbepef Poor Nov 19,2020 | There is no element on the video which
TGy AfRa T can make it impactful. The script is not
Avoid indecent and well written or well-rehearsed. Subtitles
vulgar expressions are needed for better understandings.
5. (R4S gOd Poor Sep 2, 2019 Poor casting, Poor acting and poor
Kidnapping rumours visualization.
6. YT T e 1 Medium | Aug 8, 2019 The visualization is not effective and the

music lack originality. The lyrics need to
be shown on the screen as written text,
for easier comprehension.




71 @O effSTaNs AFW | Poor Aug 7, 2019 | The video is monotonous and doesn't grab
the attention of the viewers
Bangladesh Police to
prevent rumors

g8 | R sredee Reely | Poor Jul 22,2019 | ltalso doesn't give any effective
GO R massage.

Special Warning
Notice Do not spread
rumors

9. BT B T Poor Sep 5,2018 | The video only contains text messages. It
Don't pay heed to is not impactful at all.
rumors

10. RAB TVC ANTI Good Apr7, 2021 The video is addressed to a particular
PROPAGANDA agenda.

2018 Countering
hate speech
through Mobile
Journalism

n Workshop output Poor Oct 5, 2021 Some scenes are not compatible with
What is hate previous scenes and fail
speech and

12. | Misinformation Poor Oct 5, 2021 To present clear message. The video
through Mobile started on a dramatic note but ended in
Journalism a narrative style. The video has poor
Workshop output audio and visual quality.

13. | SIS Kok S Medium | Dec 31,2019 | The video has a serious vibe to it, the mu
Know first and then sic is really intriguing and hits directly on
let others know the ears

14. | SR (MG =T Medium | Dec31,2019 | The main message of the video may be
STIRAIGT QG confusing towards the audience. Also,
Use your head before the video fails to provide a clear
you give your head up message.

15, | SIC SIC SARFSSS | Medium | Dec 312019 | The video doesn't have any engaging
26913 oA Rres ' quality. It also fails to convey a clear
o T2 el message.

Sometimes it is better to
be confused, it is better
to ask one’s ownself

16, | o I e A Medium | Nov3,2020 | The video consists of a series of photo
Don't pay heed to slides and text message. The
rumors background music is attention-grabbing,

which was effective in capturing the
audience's attention, but it may not be
able to hold their interest throughout
the entire video.




1.3. Analysis of Relevant Academic Lessons/Education
Materials

The National Curriculum and Textbook Board (NCTB) of Bangladesh Govern-
ment has prepared national curriculum from pre-primary to the higher
secondary education. The curriculum has included some lessons in differ-
ent levels of high schools on combating mis- and disinformation to impart
the young adult with pragmatic knowledge on the technicalities of digital
media and the greater social context. SACMID research team has collected
the ICT books from grade vi to x to review the lessons on the relevant
topics on rumor, fake information and mis- and disinformation.

Class/Grade Vi

After completion of the five-year primary education, children of 10-12
years old enter for this class and start their high school education in
Bangladesh. In this grade, there is a text book titled ‘Digital Technology’
containing a chapter ‘Human chain to address information risk’ (page
39-56). The major themes of this lesson include: identifying the media for
information exchange, assessing risk in information exchange through
survey, analyzing information and presenting result, interview of an ICT
expert about the risk in information exchange, classification of information
gathered, identifying possibilities of breaching privacy in real life, making
action plan to address risks in information exchange and making placards
for awareness raising human chain

Strong points: The chapter presented new ideas in a sequential manner. It
initially presented concepts and then proceeded to the practical activities.
It is an excellent method of learning. Also, it has group works which will
make the learning fun and interactive. The chapter contains two case
studies. One is about how a person who hoards might utilize social media
to satisfy their hazardous compulsion. Another example involves one's
personal photograph posted to social media without their permission and
the embarrassment of having one's privacy violated. Both of the studies
are quite relevant and the students can connect themselves with them.

Weak points: The chapter has an excessive number of practical activities
that can be slightly time-consuming. Students need to possess a specific
set of time management skills to complete all the practical work. The
chapter includes multiple new ideas but lacks sufficient examples.
Students may find it challenging to comprehend the tasks they were
supposed to do. There is a reference to ‘Section 26 of the Digital Security
Act 2018, which is no longer in effect. The pictures provided in the chapter
are relevant to the scenarios but not helpful for learning.
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Analysis: The chapter initially discussed on the knowledge acquiring by introduc-
ing the students to the concept of information, personal information, methods of
distributing information, and the potential risks associated with information
exchange. Then it covers the practical aspects of creating a survey questionnaire,
carrying out the survey, analyzing the survey results, giving a presentation,
interviewing an ICT expert, categorizing information, making a list of privacy
breaching risks, developing an action plan, and creating and displaying placards.

Class/Grade Vii

In this grade, there is a text book titled ‘Digital-Technology' containing a
chapter ‘Cyber Intelligence’ (page 51-60). The major themes of this lesson
include: ‘Different Types of Cyber Crimes, When we are Cyber Detectives,
‘We will Prevent Cybercrimes Now, ‘Conquering Cyber Space’, We shall
Formulate Our Cyber Security Policy and We are in Cyber Awareness'.

Strong points: The concepts were introduced through a story, presenting
different characters and dialogue. The entire chapter continued with the
storytelling technique that make learning enjoyable for students. In order
to familiarize students with cybercrime-related terms and inform them
about the cybercrimes occurring in the present day, a news article from a
newspaper was presented. The chapter includes vibrant and engaging
images that are enjoyable to look at as well as useful for learning.

Weak points: The chapter just refers to the concepts of cybercrimes but
does not provide detailed discussion. The chapter primarily emphasizes
the practical aspect rather than the theoretical aspect of learning.

Analysis: The chapter first introduced about the cyber world, cyberspace,
cyber intelligence, cybercrimes, cybercrime-related terms. Then it jumps
on to the practical works, writing down the cybercrime occurring around
and what to do in case of various cybercrimes and finally making a security
policy. Additionally, there is a hands-on project, including making of a short
drama about cybercrime and how to stay safe.

Grade/class viii: In this class under the same chapter title, there are two
learning experiencesi.e. First experience discusses on ‘Information Verifi-
cation Campaign’ in the pages 01 - 26 while the learning experience-2
focuses on ‘Security Risks of Personal Information on Digital Platforms’ in
the pages 27 - 52.

Major themes of this lesson include varieties of wrong information,
content variations, the use of technology to verify misinformation while in
the second experiences the main themes include ‘How Much Do | Know
About Information Risk and Cybercrime? How Safe is my Family Mobile
Phone? Counterfeit Digital Data and a Team of Classroom Investigators of
Social Media Watchdogs, Relentless Observers over Security of Personal
Information, Living a Safe and Balanced Digital Life.
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Strong points: Three distinct scenarios were used to introduce misinforma-
tion, disinformation, and malinformation and an example of how to verify
the accurate information. Those circumstances, along with an example, will
assist students in gaining a more precise understanding. There were also
descriptions of various contents and examples of those contents. Addition-
ally, there are detailed explanations of how technology can be used to verify
misinformation, accompanied by relevant illustrations. The best part of this
chapter is the acquisition and application of knowledge, both types of learn-
ing occur simultaneously. Detailed examples of ‘Phishing’ were used to
enhance the students' comprehension. One example was given with very
relevant message delivered to a large number of students' mobile phones
advertising on scholarship money. This example helps the students connect
themselves with ‘phishing’. The activity regarding pin codes will assist
students in safeguarding their family's mobile phones. Meta data verifica-
tion process is supported with visual aids. The case study of excessive use
of mobile phone by the youths is highly applicable to the students.

Weak points: Only one example of verifying information was given where a
few more would aid in a clearer comprehension. The chapter includes
some intricate practical computer works that require consistent computer
practice. Only the initial stage of verifying metadata and the concept of a
digital footprint was provided. The practical assignments in the chapter
need effective time management from the students.

Analysis: The chapter defined misinformation, disinformation, and mal-infor-
mation and then asked students to identify examples from everyday life.
Google Forms were introduced for collecting information. To create a Google
Form, a Gmail account and Google Drives have also been introduced. After
introducing different objectives of different content, a practical work has
been provided on specific content and their purposes and right sources are
in searching for information. Then a detailed example of misinformation was
presented along with an explanation of how technology can be used to
confirm its accuracy, supported by step by step visual aids.

Phishing was explained with several in-depth examples. Next, a process of
verifying information on how to clarify if something is phishing was
explained. Following that, the students were provided with a set of practical
instructions on how to protect themselves from phishing. Students were
given a thorough explanation of how to protect their family's information
using various methods such as mobile phone passwords, passcodes, pin
codes, pin numbers, or passkeys. The technique for checking metadata was
described. Then the students were asked for a practical work on digital
social media and the activities people do using those media. Also, a practical
work on extempore speech has been given. The speech topics include:

% Phishing: A common form of cyber attack that targets individuals, targets emails, text messages, phone calls and other forms of communication
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¢ How long we should use digital and social media;
e At what time of a day we should not use digital andsocial media;

e Security risk of social media

At the end of the chapter, the idea of a digital footprint was presented along-
side a digital literacy course on Kishore Batayon. Following that, students
were requested to create a play about Maintaining a Secure and Balanced
Digital Life.

Grade/class ix-x: There are two years’ coherent curriculum for the comple-
tion of high school education in the country. Under the same book title, there
are two Learning Experiences for these two years. The learning experience
one contains lesson titled ‘Preparation for the Digital Future’ in the pages 01
- 27 while the learning experience-2 contains another lesson titled “Let us Know
about Cyber Threats and Ensure Information Security" in the pages 28 - 70.

The major themes discussed in the lessons include: Search for Truth, Differ-
ences in Reality, Cyber Risks and Crimes Committed in Digital Media, Inves-
tigating Cybercrime, Cybercrime and Its Impact on People's Lives, Let the
Cyber World Be Secured and Awareness of Cyber Crimes and Security of
Information.

Strong points: To enhance comprehension of how disinformation can
spread, some pertinent examples and situation have been presented. A
case study of how individuals might safeguard themselves from this fraud
has been provided following a practical works on the subject. Primary
practice of fact check has also been introduced.

A practical work on Bullying in Real Life and Cyber Bullying has been
presented. A practical work on Fake News and Reasons behind the News
Being Fake. Six different incidents on cyber-attacks. Mentioning of the
policies and laws to ensure information security and cyber safety, and a
copy of General Diary (GD) have been presented in the lesson.

Weak points: The learning objectives were a little arbitrary in this chapter.
Students may struggle to relate to the practical tasks.

The chapter is quite extended covering a range of topics. It's primarily a
chapter focused on practical aspects. Students may experience confusion
while completing these time-consuming practical assignments.

Analysis: The chapter has provided with excellent examples on how misinfor-
mation spreads. The concept of fact checks, mass media, social media, and
new media have been also introduced following relevant practical works.
Various forms of cybercrime have been shown to the students, along with an
in-depth clarification. Fake news and cyber bullying were further brought up,
while in multiple occurrences of cybercrime and their effects on individuals'
lives have been showcased. The presentation covered the procedure of filing
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a GD, along with the discussion of laws and regulations and aimed at ensuring
information security and cyber safety. The process of Two-Factor Authentica-
tion was illustrated with images. Next, the students have been directed to
create a play based on what they learned. Different software programs or
mobile apps for video editing were introduced, and the process of video
editing was demonstrated through photos, while in addition, a process of
designing info-graphics has been presented.

College level: Eleven-Twelve

There is a book titled ‘Information and Communication Technology’ which is
compulsory for the students of colleges i.e. grade eleven and twelve. The
first chapter titled ‘Information and Communication Technology' in the pages
29 - 32 discussed on ‘Ethics of ICT Usages'.

Strong points: A 10-point guidelines for the users of computer and information
technology introduced by the ‘Computer Ethics Institute’ has been presented
along with introduction of different types of cybercrime.

Weak points: The chapter includes the previous policies and regulations on
information security and cyber safety, while current versions are also required.

Analysis: The topic of ethical use of ICT has been discussed, including
references to illegal and unethical actions that occur on the internet. Follow-
ing that, there is a reference to cyber acts and different forms of cyber offenses

1.4. Online courses on media literacy

Article 19 and DW Academy jointly offer three online courses for free to
anyone interested, including media professionals and users of social media.
The courses are: Online Course on Sensitizing Young Diversified People on
Misinformation and Fact Checking, Rumors and Fact-Checking: Media Litera-
cy and Communication Techniques and Training. The goal of the online courses
is to impart the young people from diverse communities—particularly those
who use social media—on how to verify hate speech, rumors, and information
that is spread through various media, including social and digital media. The
courses included technology-based media practices, accuracy of news, under-
standing rumors, and misinformation, as well as biased and objectively
disseminated news, various national and international laws related to media,
application of ethics in journalism and digital security. Apart from these, MRDI
offers a course titled "Television news reporting’ which also imparts ethical
issues in media reporting with some focuses on visual storytelling and ethics.
These trainings have some specific targets and target audiences rather than
to create awareness on media literacy for the grassroots level population to
sensitize them on rumor, mis- and disinformation.
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CHAPTER THREE: CONCLUSION AND
RECOMMENDATIONS: SPECIFICATIONS
OF IEC MATERIALS

During the content analysis, the study team gathered IEC materials as much
as possible. The team communicated with various organizations and also
visited different websites to search the IEC materials with the key words. It
has been found that only a limited number of the print, audio-visual and
online contents are available around the subject. As a mean of gathering
education materials, books of various grades prepared by the NCTB have
been collected and the relevant chapters have been analyzed accordingly.
The content analysis shows, in general, there is a scanty number of contents
for growing awareness and combating rumor, mis- and disinformation.
Whatever has been produced and disseminated could not meet the
standards of producing communication materials suitable enough for the
ordinary people of the country. According to various researchers and
academics, the communication materials should be prepared in a way that
can fit the literacy standard of the greater population. It is to note that, about
one-fourth of the total population of Bangladesh is yet to read or write. So,
audio-visual contents seem more suitable for communication with that
particular segment of population. Moreover, the quality of literacy in Bangla-
desh is still a matter of concern since the people having ability to read and
write the Bangla letters are considered literate rather than considering their
advanced level of skills in terms of language, numerical ability and analytical
capacity. So, forming the media messages in easy language associated with
photographs, illustrations, graphics, animations and images are considered
to have a good effect on the audiences of all quarters.

a. Recommendations

Based on the review, followings are recommended for preparing and
disseminating effective IEC materials to form a wider awareness:

Preparatory Phase:

¢ Theteam needs to think and adopt some innovative types of IEC materi-
al -both the print and the audio-visual like dramatic, thematic and
aesthetic materials and communication products such as pocketbook,
posters, festoons, banners, Wall Magazines, Newsletter, LED board,
one-two minute audio-visual promo, cause-effect docudrama, radio
skit, jingle, jaree gann, gambhira, street drama, case-story, fact- sheet
etc. to reach to the wider audiences

e Media and content mix-approach can be adopted, for example, a video
shot can be done on a street drama or jaree gann and gambhira and
then can be disseminated through social and digital media platforms,
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also can be demonstrated in the big screens in various public places
and institutes. Similarly, the posters can be disseminated in both the
ways-through the social and digital media platforms and distributed to
different points like offices, shops and centers.

Research-oriented and pilot-based materials need to be redeveloped
and disseminated after field testing.

Adjusting the material based on the feedback and comments to be
emerged from the piloting with the targeted audiences.

Design Phase:

Simple but attractive concept should be worked out to prepare the
message.

Linguistic presentation should be easy with alliteration and rhythm.
Photographs, images and sketches should be relevant and theme-based.

For the poster or banner, the orientation of the design must be horizon-
tal rather than the vertical so that it can be suitable for the viewers and
passers-by on movement.

Concentration is needed on the audio-visual contents since people
prefer these types of communication materials to other forms.

Animation and visual effects can be important tools of design since
they can attract audiences.

The size of the fonts needs to be bigger and eye-catchy, sometimes
with serif and sometimes sans sheriff.

Colour of the fonts need to be more delightful having wave-weight and
visibility.

Iconic photos an use of known faces and characters can be used as
means of credibility of the contents.

Creativity should be thought and brought in every step of design and
preparation of the messages.

Music to be used should be original, known, thematic and identical
having an impact on the mind.



Design Phase:

e The IEC materials need to be disseminated through proper channels,
media and platforms.

¢ Online platforms especially the social and digital media platforms and
groups can be used for disseminating the IEC materials.

e Different institutions, clubs, religious institutions, students’ groups,
citizen platforms, public places should be targeted for the dissemina-
tion of the IEC materials.

e Some selected IEC materials can be boosted through the social media
to reach to the wider audiences.

¢ Visible and tangible IEC materials should be distributed to various
offices, outlets and public spaces.

* Audio-visual contents should be projected using big screen.



Recommendations for Specifications
of some IEC Materials

Print Media and Visual Products
a. Specification of the Pocket Book

Contents of the Pocket Book will be in Bangla language and will include
information on rumour, misinformation, disinformation, misinformation
and hate speech.

Content and Design:

Contents of the Pocket Book will be in Bangla language and will include
information on rumour, misinformation, disinformation, malinformation
and hate speech.

Content Guideline

e The language should be easy and communicable for community people
The literature should be directly subjective

e Simple sentences with pictorial words

Table for presenting specific activities of SACMID around the project

Guideline for picture and design

* High resolution picture (minimum 8 MB) should be used. Picture must be
action oriented.

e Eye catching colour and graphics should be used to highlight important
areas.

« There would be white/ open space (at least 20%) to avoid noise during
reading the messages. Font size will be bigger

¢ Brand colour of the project should be reflected in making design.

Technical Specification:

e Size:12cm X 9 cm

e Volume : 4 format (32X4) 128 pages

* Design : 100% graphic design

e Colour : Four colours

e Qutput : Master output

* Printing : 100% Off-set Paper : 120 gsm matte paper

e Paper (cover) : 300 gsm art card with Matte lamination
« Binding : Glue binding (Auto machine)

e Creasing : Four creases (Two in front and other two in the back cover)
* Pictures : Pictures as per requirement of the design.

* Number of copies : As per need

* Packing : As per need

e Delivery point : Various Offices



ii. Specification of Posters

Content and Design:
The posters will be in Bangla on different themes:

Poster 1: Rumor

Poster 2: Misinformation and disinformation

Poster 3: Hate speech

Poster 4: Women and their cyber security

Poster 5: Transgender and their cyber security

Poster 6: Marginalized population and their cyber security

Specific Guidelines:
Content and Guideline

¢ A slogan focusing on the thematic area will be used in the poster.
The literature should be directly subjective using 70 words (maximum).

* The key messages should be maximum two.

e Active verb and direct speech will be used in developing message.

e Simple sentences with pictorial words matching with community voices.

» Representing to the voices of women and vulnerable people of the commu-
nity.

* Message should be gender sensitive and environment friendly.

Guideline for Design, Picture and production
« High resolution picture (minimum 8 MB) should be used.

e Picture must be action oriented and representing the project interven-
tions

e |t will be more effective to use one picture. But the number of picture
should not be more than three.

* There would be white/ open space (at least 15%) to avoid noise during
reading the messages.

* Brand colour of the project should be reflected in making design.

e Use of logo will be as per the organizational policy of the Embassy and
SACMID.

* The posters should have a central design on each of the thematic areas to
be covered on unigueness and achievement of the project. However, the
posters may be produced in different clusters or three district offices. The
posters may be designed and produced in the participatory manner involv-
ing the GS.
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Distribution Strategies:

« To display at public places (Open place like walls, shades etc.) to catch the
immediate attention of viewers.

e Partner’s offices
o At different programmes

e At village huts, tea stalls, fair, community gathering, academic institutions,
clubs and NGO offices

Technical Specification:

» Size : 50 cm x 74 cm (Double crown)
> Alignment: Horizontal

» Colour : 04 Colours

> Design : 100% system design

» OQutput : 100% master output

» Printing : 100% Offset 35

i. Specification of Folder

Content and Design:

« An attractive photograph containing the project activities will be used in
the front cover page

o At least two core messages should be incorporated in the front and back
side of the folder

o Colour definition should be specific following the communication guide-
line
o Logo will be placed as per the policy of SACMID and the embassy

* A project map will be placed in the back side of the folder highlighting the
project area in the map

Technical Specification

» Size : 24 cm x 33 cm

> Jacket : Double jackets

> Folding : Two folds with one pocket inside
> Number of colour : Four colours

> Design : 100% System design

» Qutput : Master output

» Paper : 300 gsm solid card

> Lamination : Mat lamination

> Printing : Offset

» Number of copies: As per requirements
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ii. Specification of Newsletter

Content and Design: Brief reports and features on different activities of the
project as a whole will be included in the newsletter. The women voices,
specially views of disadvantaged community and their participation in the
project will be given preference during selection of news and articles for the
newsletter. Activities of different programs i.e. thematic workshops, rally
and others should be covered in the newsletter along with action- oriented
photos.

* There will be Masthead of the Newsletter and it will be branded. Journalis-
tic ethics and format will be used by engaging appropriate professionals
in the process of publication.

 Skilled graphic designer will also be engaged to make the publication
colourful.

e The Newsletter can be published quarterly basis.

* The newsletter can be published quarterly which can be disseminated
through online and paper versions from the project districts.

Technical Specification

> Size 126,50 cm X 21.25 cm

> Volume : One format (8X1) 8 pages

» Design : 100% graphic design

» Colour : Four colours

» Font: Bigger and bold

» Output : Master output

» Printing : 100% Offset

> Paper : 120 gsm matte paper

» Binding : Pin binding

» Pictures : For colour pictures as per requirement of the design.
> Number of copies : As per requirements

> Delivery point : Online and district partners

iii. Specification of Wall Magazines
Technical Guidelines

e Each of the partners in district level can prepare and publish a wall
magzine of its own

* The members of youth group and other interested ones can publish wall
magazine

¢ The wall magazine can contain the project activities
* The wall magazine should be colourful

ﬂ



* The SACMID staffs can initially train to prepare a wall magazine

e Targeted groups of people of the project i.e. local government representa-
tives, headmaster, Imam/purohit, cultural and development worker, local
journalists/ students and other community stakeholders can be invited to
the opening ceremony of the wall magazine

iv. Specification for Fact Sheet

Content and Design:

The fact sheets will be developed on the project activities. The facts and
figure along with visible outcome will be covered by the fact sheets. Related
picture will be used. Colour definition and logo should be used following the
communication guideline of SACMID. The fact sheet will be limited to one
page and it will be in both Bangla and English languages. Bangla and English
version will be placed in two sides of a A-4 size leaf.

Technical Specification:

» Size:28cm X 22 cm

> Volume : 10 pages

» Design : 100% graphic design

» Colour : Four colours

» Output : Master output

» Printing : 100% Off-set

» Paper : 120 gsm art paper

» Pictures : For colour pictures as per requirement of the design.
» Number of copies : As per requirement

» Delivery point: Project partners in district level, SACMID website, social
media and digital platforms

v. Specification for Photo album
Content and Design:

The photo album can be published as an advocacy tool to distribute among
the policy makers and potential donors. The publication will be based on
some selected high quality pictures that will represent the major activities
and achievements in the project. Professional photographers will be
assigned to capture picture while professional writer will be engaged to
write caption stories to illustrate the picture. Each of the pictures will be at
least 8 MB size, action oriented and technically good.
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Technical Specification

» Size:26cm X 21.5 cm
> Volume : 12 format (96 pages)

» Design : Four colour system design (Related pictures in digital format
along with text will be provided)

» Output : Master output

> Paper (Inner) : 150 gsm matt paper

> Paper (Cover) : 170 gsm art paper

» Lamination : Matt lamination

» Binding : 28 Ounce board with juice binding

> Number of pieces : 500 (Five Hundred) estimated.
> Box size : As per requirements of the book.

» Packing : Carton packing

» Number of packet : As per requirement

» Dissemination: Online platforms can be also used

vi. Specification for Billboard

Content and Design:

Content will be selected based on different activities of SACMID, its unique-
ness in media literacy campaign. For example, rumor and its bad impact,
mis-/disinformation, hate speech and its consequences etc. can be the focus-
es of the messages. Colorful design will be developed to attract the attention
of viewers. Color definition will be specific following the guideline of the
project. Use of logo will be as per the policy. To ensure quality, the billboard
will be developed and installed by professional vendors.

Technical specification:

» Size of the board : 06 meter X 3.7 meter

> Pipe size : 1.3 cm thick /18 cm dia

>3 Angle: 28 cm X 2.8 cm

> 4 Pillar construction : 1 meter deep/ 0.5 X 0.5 meter dia
> 5 lron Sheet : 06 meter X 3.7 meter

» 6 Making : Board making, construction and fitting etc. by skilled designer
and developer

> 7 Digital Print : PVC Korea/China with printing

ﬂ



Audio-visual Media
Production of TV/Video Documentary

Content Indication:

e Background of the project in brief

* Unique dissemination points (UDP), for example, rumor and its impact,
government’s policy and laws

Geographic and beneficiary coverage of the project
 Key interventions of the project and strategy of implementation
« Significant outcomes and milestones of the project

e Interviews of the beneficiaries and the community people and different
stakeholders

* Youth engagement will be focused along with other approaches

Technical Guides

» Format: The videos will be prepared in HD Professional format Television
» System: PAL-B, 625 Lines

» Camera: HD Professional cameras will be used
> Editing: Non-linear
» Duration: 5-7 minute.

» Language: Bangla and English.

Dissemination Points

o At partners’ Office and any public gathering

e At any presentation, seminar, fair, roundtable, orientation, dialogue and
meeting

» Dissemination through local cable channel in the project districts

* SACMID website, social media and digital platforms.

Community/Radio - Skits
Focus of the Content

* Brief introduction of the project
* Rumor and its bad impacts



Technical Guidelines

» Producing radio skits for telecasting on community/radio (as and where
possible)

> Development of necessary skits in separate scripts

» Selection of suitable performers (may be selected from the youth group
after grooming)

» Mobilize recording equipment and studio.

» Necessary editing

» Submission of rough-cut edits for comments of relevant persons.
» Develop final version of the skits.

» Duration: Duration of each of the Radio Skit will be 03-05 minutes.
» Language: Bangla (local)

Folk Media and Cultural Group

Folk media activities, for example, stage drama and jaree gann and gambhi-
ra etc. may be arranged as per the local demand. These activities can be
organized by the respective partners. The centre of these activities will be
the partner’s office. In each of the location, a cultural group can be formed
who can arrange different cultural activities according to their own abilities
and interests.

Stage Drama

Objectives

* To make people aware of the project activities especially to combat rumor
and hate speeches

¢ To share the good practices with larger audiences.

 To inspire community people to participate in project activities

Technical Guidelines

» A prominent local ‘Drama’ group will be hired for respective regions who
can train the youth groups on how to perform thematic stage drama.

» Each of the thematic drama will be of 50-60/40-50 minutes length focus-
ing key messages of the project activities.

> The ‘Drama’ Group will perform live programs at important public places,
preferably at partner’s offices and other public places like hat-bazar and
road turns, schools and club premises.

> Respective district partners will provide necessary support to organize
the drama show.
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CHAPTER FOUR: NEW |EC MATERIAL DEVELOPMENT

Under the project SACMID developed ten IEC (Information, Education &
Communication) materials to combat fake news, misinformation and disinfor-
mation. These materials were disseminated through various channels, includ-
ing postering in three project districts, social media, and distribution to
campaigning events, workshops and capacity building training.
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Dr. Sheikh Mohammad Shafiul Islam

Dr. Sheikh Mohammad Shafiul Islam is a senior media academic and
researcher. He has been teaching Journalism, Communication and
Media Studies at graduate and post graduate level since last 21 years.
Apart from teaching, he has rendered research and consultancy
services to the British Council, World Bank, Internews, Helvetas Germa-
ny, GIZ, Article19, USAID-PROGATI, HelpAge International, HomeNet
South Asia, International Labour Organization (ILO), and International
Fund for Agricultural Development (IFAD), Save the Children Interna-
tional, Concern Worldwide, Handicap International, and International
Organization for Migration (IOM). He has also served many national
development organizations, Universities and institutions including the
Press Institute Bangladesh (PIB), Public Administration Training Centre
(PATC), National Institute of Mass Communication(NIMCO), University
of Dhaka, Institute for Environment and Development (IED), Fair
Election Monitoring Alliance (FEMA), Bangladesh Centre for Develop-
ment, Journalism and Communication (BCDJC), Development Consul-
tants and Global Compliance Initiatives (DCGCI), Bangla Communica-
tions Ltd. Labaid Group Ltd. He has designed and conducted more than
70 research and training projects and communication strategies. Some
of his research reports have been published abroad. He has trained
more than 10,000 journalists, communication professionals, govern-
ment officials, human resource managers, health professionals, civil
society members, researchers and development workers in home and
abroad. He is the author of more than 35 research articles and books.
He is frequently invited as a talk show discussant, journalists’ trainer
and public speaker.




Syed Kamrul Hasan

Syed Kamrul Hasan has more than 20 years of experience in the field
of research, editing, translation, content creation and knowledge
management in the area of Media & Information literacy, gender equity,
reproductive health, rural entrepreneurship and other community
development programs. After completing his post-graduation degree
Mr. Hasan has started his career as a free-lance columnist and writer.
Then, he switched over to development field as a professional and
worked in different national and international organizations that includ-
ed Action Aid, South Asia Center for Media in Development, BNNRC and
GUP with leading positions in the planning & creative desks. Mr. Hasan
is a creative writer, IEC Material Developer, editor, and translator. As an
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