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Analysis of selected contents of Daily Prothom Alo; from 2 March to 15 March 2019
Introduction:

We are living in an era of science and technology where all sorts of media became the integral part of our life. Consequently numbers of media like electronic, print and social media are significantly increasing. But it is less likely to have any gender representation guideline in existing media to depict media’s present scenario though it seems mandatory. There is a clear disproportion of male and female representation in all categories of media. Apart from this, women are usually sketched as the victims of any sexual or physical violence and tools of entertainment while a massive number of women are contributing to increase our GDP growth, keeping their footsteps in the area of research, science & technology, advancement of economy which are not exposed in media. Furthermore, women are mostly featured in outmoded activities, for instance, cooking, washing, and feeding children although they are contributing in sports, literature, public health and so on. Challenge stereotypes story is less portrayed in media. As a result, women diagram in media is showing gender inequality visibly. A transparent discrimination of gender is still existing in media which is alarming.

“The constant representation of women in less powerful, and often highly sexualized and eroticized roles — it’s a very limited range of representation,” Lindsey Mean, associate professor of social and behavioral sciences at ASU said. “It’s necessary to educate people because we consume in both passive and active ways, and there’s always a question about how active some of the consumption of media is.”

The importance of media monitoring as a tool for promoting gender equality was officially recognized by the United Nations for the first time.

**”Media helps to disseminate education for citizens to educate them on various issues including national matters, legislative, constitutional rights, political rights, economic issues, cultural and policies issues. Media is educating citizens to gain information and communication if there’s major violation of human rights, democratic oppression and misconduct and law enforcement”- Lumona Kibore/Secretary General, Social Economic and Governance Promotion Centre (SEGP), Tanzania.
Media is also a component through which people are reshaping their daily life, food habit, dress code, culture, way of entertainment, fashion, moral values etc. It is also noticed that media accumulates influence on children’s mental health too. Children are frequently following different media which keeps effect on their language, gesture & posture, sports habit as well as mental development. Bearing this situation in mind, media has to be sensible to portrait women image. Rather children will be conversant with this scenario which may lead to occur massive gender discrimination among the people of societies.

Media is used to be considered as fourth estate of a country. It plays vibrant role in our everyday life. Unfortunately, there is still a lot of loopholes prevailing regarding gender representation using gender image in media while there is huge scope for improvement by which the media can rise upon the aspirations of the people for that it is primarily meant. Our government is committed to implement Sustainable Development Goals (SDGs) where gender equality is one of the agendas. So any sort of development is quite impossible by keeping women isolated from media.
So gender monitoring in media is now one of the time demanding concerns across the globe. Considering its importance, South Asia Center for Media in Development (SACMID) has started media monitoring of gender contents as an on-going research under its current project titled “Promoting Media Literacy in Bangladesh” supported by Free Press Unlimited.
Objective of the research:

The major objective of this research is to explore how women are featured in media. It includes a comparative analysis of male and female representation in news & media stories related to politics, economics, science & health sector, sports, entertainment, election and so on. It identifies whether women are marked as victim or survivor in media. Besides, percentage of byline news of male and female journalists is also measured during this research.

Methodology: 

[image: image6.emf]33.30%

33.30%

16.70%

16.70%

Pages

Fornt

Last

Sports

Entertainment

The Program Officer (Research) of SACMID has been engaged in this gender monitoring research work. The leading Bangla daily Prothom Alo, from 2 March to 15 March 2019 have been taken to monitor. From every day’s newspaper, 2 stories from the first page, 2 stories from last page, 1 story from sports page and 1 story from entertainment page have been selected to monitor following the random sampling process. The ratio of male and female journalist, opinion from female experts, numbers of women success stories, portrayal of women as a victim or survivor, the person’s function in the news story has been coded under this research.

Limitations:

Like other research, this research has some limitations. Firstly, this research does not cover all categories of news among the newspapers. It just took 6 stories from each day’s newspaper contents. Moreover, the study did not cover economy & business page and international page. As all contents are picked up following random selection process, so sometimes most important news may be ignored in this analysis. Lastly, only one newspaper has been selected to monitor. It is also assumed that as news contents are taken from the month of March 2019 including women’s day, there is a probability of high ratio of women-centered stories has been published. 
Findings of Contents
1. Page Number
To monitor gender presence in media, contents have been picked from front page, last page, sports page and entertainment page by random sampling. From every day’s newspaper 2 stories have been taken from first page, 2 stories from last page, 1 news story from sports page and 1 story from entertainment page. A total of 6 news stories have been monitored from each day’s newspaper.
[image: image7.emf]94%

6%

00

Source

Person Secondary


[image: image8.emf]35%

52%

0

12%

Sex

Female

Male

The pie-chart clearly shows that 33.30% news have been taken from front page, 33.30% news were gathered from last page which is almost half of the total covered news stories. Among all the contents, 16.70% news from sports page and 16.70% news have been picked from entertainment page.
2. Topic (content)
According to the media monitoring guideleine provided by Free Press unlimited, there are 59 categories of possible topics, which are grouped into 8 broad categories. For each of the contents, we code a number to fit the news story into an appropriate topic area. For instance, if the story is about economic policies, strategies, we code it 9 under a broad category like economy.Generally we choose the code that best describes how the story is related to that topic. Sometimes several topics can be reported within the same contents.So, to get the best findings, we choose one code that has been given the most prominence.Within each broad category, there is a code for “other stories”.When the news topic does not match with the existing coding topics, it is coded as ‘other’.
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As a part of this research 84 news have been gathered from 14 days newspaper. It is noticed that among all the news, government & political news and economy related news are labeled 15.47 % and 7.14% respectively. But among the covered news 40.47% are related to celebrities, art, entertainment and famous people. 9.52% news are about crime & violence, social & legal issues are covered within 14.20% news. News on Gender based violence are reported 2.38% and 9.52% science & health news are identified while monitoring. Among the total, other news are described 2.38% during the reporting time.
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3. Journalist’s gender identity
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In this research male and female journalists have been identified separately. Staff reporter and desk reporters have been shown as “other”. No transgender reporter has been found during the monitoring period.
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Among the news covered for gender monitoring, 67% news stories were produced as desk news or prepared by own reporters. 25% byline by male journalists and 8% news were reported by byline female journalists only. A clear gender inequality is noticeable regarding this area where the presence of female journalists is very poor.
4. News Source
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The sources of news are also monitored during this study. To scan if the content is based on primary source or secondary source. Primary sources include individuals, groups and entities whereas secondary source indicates any report, article or other pieces of written information.
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According to the data revealed it is noted that among all the news 94% of them are taken from primary sources like individuals, groups or entities and 6% of the total news are based on secondary source such as report, article or other pieces of written information have been collected from other sources.
5. Sex/Gender of the primary sources
The presence of female and male in the news contents are shown in the pie chart.
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It has been observed that 53% of the total presence are occupied by male either as a speaker, commentator, keeping valuable opinion or the story is about that (male) person exposed as a victim, survivor or both. Nevertheless 35% female have been covered through respective news contents. Lesser female presence depicts the gender inequality in news stories once again.
6. Who does what?  
The study also shows the functions of the person mentioned in the news story.
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The study displays that in more than 40% the subject is male while in 35% contents the subject is female. At the same time men have been described as experts in almost 40% stories whereas depressingly women are highlighted as experts only in 10% subjects.There is a poor amount of news where the person’s function was not mentioned. Less than 10% news where both male and femal shared their personal experience. Among the total covered stories more than 10% stories where functon component is not applicable as well as less tan 5% contents are covered where the story is about male but function component is not suitable.
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 One of the major components of this study is to identify whether women or men are mostly drawn as a victim, survivor or both within news contents.
According to the findings both male and female are described as victims in an equal proportion which is less than 20%. However, surprisingly women portrayed as survivors is more than men in the covered contents. A minimal fraction of contents show female and male as both victim and survivor. Among the total stories male and female have been described neither as victims nor as survivors more than 60% and 30% respectively. The person is not mentioned as victim in less than 20% topics.

8. Directly Quoted

During data coding, it is observed that sometimes the people exist in the story are directly quoted while others do not give any direct quotation. The research inspects if a person is directly quoted in their own words are printed.
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This component has been taken to find out whether the people existing in the contents are directly quoted or not. It is observed that approximately 60% stories published men’s opinion, comment and quotation but unfortunately less than 40% contents printed/ published women’s opinion or quotation which is completely against gender equality. Men or women’s opinions or quotations are not published in less than 20% news. Nearly more than 15% news stories neither mentioned gender nor any quotations.

9. Story about women

To find out if the news story is about women or not is one of the major concerns of the research.


During this research, it is prominent that among all the news stories 23%  are related to  women  and 77% news have covered other stories related to economy, budget, politics, elections, sports, entertainment, environment, science & health. So it has been observed that almost one fourth of the news stories covered women related stories.
10. Challenges Stereotypes

Some stereotypes about women and men are fairly universe. This research is intended to illustrate the fraction of news where gender stereotyped news have been reported. For instance, women are largely deliberated to unambitious activity, irrational, fragile, and dependent on spouse or other members. Hence, men are labeled as ambitious, strong, independent and decision maker.  This study investigated the stories if there is any scenario where women has been portrayed as leader, change maker or in any unconventional character.  
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Throughout the study it is perceived that 87% news stories did not challenge any gender stereotypes. However, only 13% news showed gender stereotypes where women have been sketched in an unconventional way like entrepreneur, producer, sports women etc. Therefore, it can be understood that the story shows challenges to gender stereotype in a very scanty volume.
11. Warrant Further Analysis: This component has been chosen to explore how many news are needed any further analysis or not.


[image: image5.emf]2%

98%

0

0

Warrant Further Analysis

Need Further analysis

Don't Need Further analysis


According to the data publicized, it has been perceived 99% news stories do not need further analysis and only 2% contents need further study.

Conclusion:

As people are depending on all types of media in our everyday life, this research intends to find out how media is representing gender. According to the findings, the news which are selected during the month of March are mostly related to art, entertainment, famous people, government & politics oriented news. As well as the number of female journalists is very poor. Among the total news 87% news do not challenge any gender stereotypes whereas only 13% contents show challenges to gender stereotypes which is almost a poor proportion of the total covered news.
Analysis: Urmila Sarker

Editing: Afia Sultana & Syed Kamrul Hasan

(Gender Content in Media Monitoring Guideline developed by Free Press Unlimited has been used in this content analysis and research work.)
� EMBED Excel.Chart.8 \s ���





� EMBED Excel.Chart.8 \s ���





� EMBED Excel.Chart.8 \s ���





� EMBED Excel.Chart.8 \s ���








_1622478848.xls
Chart1

		Female

		Male

		Transgender

		Not Applicable



Sex

0.35

0.52

0

0.12



Sheet1

				Sex

		Female		35%

		Male		52%

		Transgender		0

		Not Applicable		12%






_1622542211.xls
Chart1

		Gender Streotypes Story

		Stories not Gender Stereotypes



Challenges Gender Stereotypes

0.13

0.87



Sheet1

				Challenges Gender Stereotypes

		Gender Streotypes Story		13%

		Stories not Gender Stereotypes		87%






_1622542499.xls
Chart1

		Female

		Male

		Transgender

		Other



Journalists Sex

0.08

0.25

0

0.67



Sheet1

				Journalists Sex

		Female		8%

		Male		25%

		Transgender		0%

		Other		67%






_1622542341.xls
Chart1

		Person

		Secondary



Source

0.94

0.06



Sheet1

				Source

		Person		94%

		Secondary		6%






_1622481798.xls
Chart1

		Need Further analysis

		Don't Need Further analysis



Column1

Warrant Further Analysis

0.02

0.98



Sheet1

				Column1

		Need Further analysis		2%

		Don't Need Further analysis		98%






_1622542187.xls
Chart1

		Story about women

		Story about Other issue



Story about Women

0.23

0.77



Sheet1

				Story about Women

		Story about women		23%

		Story about Other issue		77%






_1622208809.xls
Chart1

		Gov & Politics

		Economy

		Science & Health

		Celebrity

		Crime & Violence

		Social & Legal

		Gender Violence

		other



Sales

Topic

0.1547

0.0714

0.0952

0.4047

0.0952

0.142

0.0238

0.0238



Sheet1

				Sales

		Gov & Politics		15.47%

		Economy		7.14%

		Science & Health		9.52%

		Celebrity		40.47%

		Crime & Violence		9.52%

		Social & Legal		14.20%

		Gender Violence		2.38%

		other		2.38%






_1622476997.xls
Chart1

		Fornt

		Last

		Sports

		Entertainment



Pages

0.333

0.333

0.167

0.167



Sheet1

				Pages

		Fornt		33.30%

		Last		33.30%

		Sports		16.70%

		Entertainment		16.70%






_1622208794.xls
Chart1

		





Sheet1

				Function

		Subject		57%

		Expert or commentator		28%

		Personal Experience		5%

		Not Applicable		7%

		Do not know		0

		Eye witness		0






