Meet the Stakeholders

Planning for Promoting Media Literacy in Bangladesh: Experience Sharing and Idea generation
November 15, 2018, Conference Room, Press Institute of Bangladesh (PIB)

Objective
Generate innovative idea, positive motivation and prospective partnership from the stakeholders for
promoting media literacy in Bangladesh
(In line with Vision 2021, SDGs and 7th 5-year Plan)

Supported by
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Free Press Unlimited (FPU) South Asia Center for Media in Development (SACMID)

Organized by In Partnership with

Press Institute of Bangladesh (PIB)

Schedule

Time Content Honorable Speakers

9:45 -10:00 Registration

Syed Kamrul Hasan
Welcome and Objectives v

10:00 - 10:20 Deputy Director & Program Manager
of the program
SACMID
Promoting Media Literacy SACMID’s experience and lessons learned:
10:20-11:00 in Bangladesh (pilot phase) Presentation of Project Coordinator-
in 2017-2018 Afia Sultana
11:00-11:15 Coffee & Snacks
. The session will be facilitated and
Idea generation for future program . .
continuation and partnership: summarized by media expert
o p P Mr. Minhazuddin (Rahat Minhaz)
] Opinion sharing,
. . Lecturer,
11:15-1:00 . Discussion, L .
. Mass Communication and Journalism
" Interaction and
. Department,
. Commitment from each . .
. Jagannath University
of the participants .
and a popular anchor Jamuna Television
1:00-1:10 Speech of Chief Guest
1:10-1:30 Vote of thanks by the Chairperson

1:30

Lunch & COB



